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Information contained in our presentation is intended solely for your reference.

Such information is subject to change without notice, its accuracy is not guaranteed and it may not 
contain all material information concerning the company.

In addition, the information contains projections and forward-looking statements that reflect the 
ĉĕēĖćĔğįę ĉěĘĘċĔĚ Ĝďċĝę ĝďĚĎ ĘċęĖċĉĚ Ěĕ ČěĚěĘċ ċĜċĔĚę ćĔĊ ČďĔćĔĉďćĒ ĖċĘČĕĘēćĔĉċð

These views are based on assumptions subject to various risks. No assurance can be given that future 
ċĜċĔĚę ĝďĒĒ ĕĉĉěĘî ĚĎćĚ ĖĘĕĐċĉĚďĕĔę ĝďĒĒ Ĉċ ćĉĎďċĜċĊî ĕĘ ĚĎćĚ ĚĎċ ĉĕēĖćĔğįę ćęęěēĖĚďĕĔę ćĘċ ĉĕĘĘċĉĚð 

Actual results may differ materially from those projected.
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BA 2Q2015 Performance
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2Q2015 : Key Highlights

RPKandASKwere growing by +2.9% and +4.3%YoY respectively

Load Factor of 60%

Yieldat 4.72 THB/RPK with +5%YoY

Passenger Revenues higher +8%YoY

Unit Margin soften -0.15 THB/ASK better by 46%YoY

EBITDAR Marginshowed 11.6% (+4 pptYoY)

Expand BA network by 18 worldwide Codeshare partners
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2Q2015 : % Growth of Operating Performance
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2Q2015 : RASK & CASK Performance
Revenue per ASK and Cost per ASK were healthier.

2.96 3.05 3.45 3.50

2Q2014 2Q2015 1H2014 1H2015

RASK

3.24 3.20 3.33 3.17
2.31 2.42 2.38 2.38

2Q2014 2Q2015 1H2014 1H2015

CASK CASK excludes Fuel Cost

RASK (THB per ASK) CASK & CASK Excludes Fuel Cost (THB per ASK)+1.4%YoY
+3.0%YoY -4.8%YoY-1.2%YoY

+4.8%YoY 0%YoY
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www.bangkokair.comThailand
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2Q2015 : Passenger Revenues Contributed From Worldwide

Emirates 
New Codeshare 

in 2H2015
% Growth of Distribution channels
+32% Interline + Codeshare
+13% BSP Agents
+5% GSA

BA with no long-haul investment

Silk Air

Qatar Airways

EVA Airways

Finnair

Japan Airlines

Cathay Pacific
Thai Airways

Malaysia AirlinesGaruda Airways

Qantas

Jet Airways

China Airlines

Aeroflot

Etihad Airways

Air Berlin
KLM

British Airways

Air France



2Q2015 : The Rise of China Market

Consistent with an increase in no. of 
Chinese tourist in-out Thailand, passenger 
revenues of BA that contributed from 
Chinahas grown up even though interline 
& codeshare relationship has just started.
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1Q2014 vs 1Q20152Q2014 vs 2Q2015

% Growth No. of Chinese Tourist 
Travelling In-Out Thailand 

% Total Revenue Growth 
from China Market 



2H2015 : Contribution from Chinese Interline Partners
ÉÈĮĘ ćėĎČčę ċĚęĚėĊ Ďē ÊčĎēĆ ĒĆĎēđĆēĉ ĒĆėĐĊę by getting the great support from Chinese interline partners : 
Air China, China Southern, Hainan Airlines, Hong Kong Airlines, Xiamen Airlines.
%Growth of Net Passenger Revenue
Á 1Q2015 : +136%
Á 2Q2015 : +365%

More Opportunity in the near future, BA will expand by 
Á China Eastern : New Codeshare partner
Á JuneyaoAirlines : New Interline partner
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2Q2015 : Bring BA Brand Awareness Worldwide

Been selected by worldwide passengers and guaranteed by global standard award SKYTRAX:
ÁThe 2ndĖĒćĉċ ßĕĘĒĊįę ÊċęĚ ÚċčďĕĔćĒ ÉďĘĒďĔċ
ÁThe 2ndplace Best Regional Airline Asia

To create BA brand awareness by our delightful events in attractive destination i.e. Samui, plus to get 
involvement with both direct and indirect target audiences.

ØĚĊĊēĮĘ ÊĚĕ SamuiGolf Event (June 2015) -Gain worldwide awareness by the press from 
all around the world to join the event.
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