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Such information is subject to change without notice, its accurac
contain all material information concerning the company.
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~ New Route Performance
-+ BA 2H2015 Moving Forward
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— RPEnASkere growing by +2.9% and +4.3%YoY respectlve
. Load Faut@®0% o
—Yieldt 4.72 THB}%F’K Wlth +5%YoY
—Passenger Réughae38%YoY

— Unit i\/Ials'gfl .15 THB/ASK better by 46%YoY
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DU TRASK & ASK Performan
Revenue per ASK and Costeatie8K were
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b \ Zb . Contribution from Chinese

EE] E ¢éDCC¢e chygeHirgthe dreat séppont &oth Chitese
Air China, China Southern, Hainan Airlines, Hong Kong Airlines, Xiame
%Growth of Net Passenger Revenue

A 10Q02013.36%

A 20Q20H365%

More Opportunity in the BAawiliaxeand by
M A China Eastéew Codeshare partner
A JuneyAilineNlew Interline partner




QY40 . Bring BA brand Awareness=A/erlt

To create BA brand awareness by our delightful evergamupliisitbig
Involvement with both direct and indirect target audiences.

@ E C CSaim@plf BEvené (Jun&aididoridwide awareness by tr
all around the world to join the event.

Been selected by worldwide passengers and guaranteied b4
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A Thedlace Best Regional Airline Asia
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